
Greyhound
Overview Greyhound’s iconic brand is synonymous with 

affordable long distance travel in North America 
and a unique national network.

Greyhound, which celebrated its centenary in 
2014, is the only national operator of scheduled 
intercity coach transportation services in the  
US and Canada.
Intercity coach travel is the fastest growing mode of intercity 
transportation in the United States. We serve 48 US States 
and ten Canadian Provinces and Territories.
Approximately 18m passengers travel 5.5bn miles every year 
with Greyhound to around 3,800 destinations. Coach travel 
is the fastest growing mode of intercity transportation in the 
United States. 

We celebrated Greyhound’s centenary in 
2014 with a series of events throughout 
the year including exhibitions, in-terminal 
events, employee awards and a tour 
across the USA featuring our restored 
classic fleet. For more information visit: www.greyhound.com

18m passengers travel 
5.4bn miles every year 
with Greyhound

18m
Serves 3,800 destinations in  
48 US States and ten Canadian 
Provinces and Territories

3,800
91% of users would 
recommend our 
BoltBus service

All our new fleet of 220 buses 
– a $100m investment – were 
in service by the end of 2014

Tailored brands for local markets

Although Greyhound has a national scale, the division  
also offers distinctive local products. 

Our BoltBus service offers customers a viable alternative  
to Amtrak’s services in the Northeast and Pacific Northwest 
regions and our subsidiary Crucero USA, which serves the 
Hispanic market, launched its first direct, non-stop services 
connecting key locations in Southern California during the 
summer. 

Our Chinatown connection service, YO! Bus, launched a direct 
service between New York and Philadelphia in December 2012, 
providing a reliable alternative to many current Chinatown 
operators. After seeing impressive success from YO! Bus  
we subsequently extended the service to Boston.
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Greyhound Express 
Our Greyhound Express non-stop city-to-city service continues to go from strength 
to strength as the concept continues to encourage a new passenger demographic 
and attract users back to bus travel. 
This service takes customers quickly between desired destinations while offering a 
premium service including free sockets for electronic devices, guaranteed seating, 
extra legroom and a private waiting area. Customers can schedule their travel online 
and print their tickets at home.
Thanks to our unique national network of Greyhound routes, Greyhound Express is 
able to serve more than 1,000 city pairs available in nearly 135 markets, with further 
expansion planned.

Where we operate Improving the passenger 
experience

Greyhound continues to develop 
partnerships that increase customers’ 
access to facilities where they can pay 
by cash for bus tickets purchased online. 
This gives them access to internet fares 
previously only available for purchase 
with a credit or debit card. ACE Cash 
Express has now joined 7-Eleven to offer 
cash payment facilities, increasing the 
availability of this facility to more than  
100,000 locations.

In recent years, the proportion of tickets 
purchased online has grown to more 
than half of our transactions. Our mobile-
enabled website is proving to be popular 
with customers and smartphone apps 
now contribute to our mobile sales too.

We have high levels of passenger 
satisfaction across our Greyhound 
brands. The percentage of people that 
would recommend our services across 
the three Greyhound brands is 64.7% 
for Greyhound; 85% for Greyhound 
Express; and 90.8% for BoltBus.

Working with local 
communities 

As part of our longstanding partnership 
with the National Runaway Safeline, 
Greyhound donated 369 bus tickets this 
year to the Homefree programme which 
enables young people who have run 
away to return safely to their families free 
of charge on the Greyhound network. 

In the past four years, 1,746 Homefree 
tickets have been issued to reunite teens 
with their families.

Our on time 
performance in 
2014/15 was 91% 
– above our target 
of 89%

91%

Free Wi-Fi is 
standard on 
all Greyhound 
Express services

Investing in fleet and operations 
We have recently completed the roll out of our new fleets of 220 buses – this 
investment of $100m was the largest order in our company’s recent history. Our 
comprehensive refurbishment programme saw around 70 coaches refreshed to  
the same standard, meaning a substantial majority of our operational fleet is now 
either new or recently refurbished. All the buses will feature our new look interiors 
with on-board amenities including Wi-Fi, and will be powered by clean diesel, low 
emission engines.     
Building on the experiences of our First Student and First Transit divisions, our new 
buses will also have the DriveCam video data and driver feedback system, helping 
to improve fuel efficiency and lower emissions.

Our award winning blog, 
The Hound, helps attract 
passengers and stimulate 
conversation with our 
customer community

Carbon emissions 
reduced by 4.68% 
per passenger km 
since 2010/11

4.7%

Greyhound 
Express serves 
more than 1,000 
city pairs in more 
than 135 markets

1,000


